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1. MosicuuTeNLHAA 3alIHICKA
1.1. Heanb 1 320294 AUCHUILITHHBI

Lenbro AMCUMILIUHBI sIBIIAETCS (OPMUPOBAHKE MPEACTABICHUN O TEXHOJOTUSX (POPMHUPOBAHUS
MEePCOHAIBHOTO OPEHIMHTA B YCIOBHSIX COBPEMEHHOTO MEIUANPOCTPAHCTBA.

3aayu TUCHUIUINHBIL

M3Yy4YEHHUE CYIIIHOCTU U CTPYKTYPHI IEPCOHAIBHOTO OpeH/Ia;

orpeziesieHue MHCTPYMEHTOB (pOPMUPOBAHUS NIEPCOHAIBHOTO OpeH/a;

pa3BUTHE TPEACTABICHUH O pOMM NEPCOHANBHOTO OpeHna B  NpodecCHoHAITBHOM

CaMOOIpEACICHUN.

1.2. llepeyeHs MIIaHNUPYEMBbIX Pe3yJIbTATOB 00yUYeHHS M0 JUCIUIIUHE, COOTHECEHHBIX €
HHAUKATOPAMM JOCTHKEHUS] KOMIIEeTeHIM

KoMnerennus NuaukaTopsl Pe3yabTarbl 00yueHust
(Koa 1 HAMMEHOBaHUE) KOMIIeTeH Uil
(K01 1 HANMEHOBAHME)




YK-4. Criocoben | YK-4.2. Coboano | 3HaTh:
OCYHIECTBIISITh  JIEJIOBYIO | BOCIIPUHUMAET, — OCHOBHBIE MOJIEITN peueBoro
KOMMYHHUKAIIMIO B YCTHOW | aHAJTM3UPYET U KPUTHUUECKHU | [IOBEICHUS;
U IHMChbMEHHOMN (bOpMaX Ha | OI€CHUBACT YCTHYIO U | — OCHOBBI pEeUYEBBIX JKaHpOB,
TroCcy1apCTBECHHOM SA3BIKC | TUICBbMCHHYIO aKTyaJIbHBIX IS yqe6H0-Haqu0r0
Poccuiickoit ®eneparnuu u | odmenpodeccCuoHaATbHYO OOLICHHS;
MHOCTPAHHOM(BIX) MH(OPMAILIHIO Ha PYCCKOM M | — CymHOCTH PEYEBOTO  BO3ICHCTBHS,
sI3bIKe(aX) HHOCTPaHHOM(BIX) €ro BUbI, GOPMBI U CPEJICTBA;
A3BIKE(AX); NEMOHCTPUPYET | _ ypip| TeKCTOB, MX XAPAKTEPUCTHKH.
HaBbIKU nepeBoja C | Ymern:
HHOCTPaHHOTO(bIX) Ha | _ pcnons3osats CTHJIMCTUYECKUE
TOCYNAapCTBCHHBIN  SI3BIK, & | po3noKHOCTH PYCCKOTO S3BIKA;
TAKKE € TOCYNApCTBCHHOTO | _ 110 nyipoBaTh TEKCTHI B yCTHOIH M
Ha WHOCTPaHHBIN(BIC) ITHCHMEHHOH (OPME;
A3BIK(1) — aHaMM3UpPOBaTh M KPUTHYECKH
OILICHUBATh TEKCTHI;
— HaXOAWTh SI3BIKOBBIE OMIMOKM U
BBIOMPATH CIIOCOOBI MX YCTPAaHCHHUS,
— OIPEIEIATh BO3MOXHOCTH
MOBBIIICHHS] COOCTBEHHOT'O YPOBHS
pEYEBOM KyJIbTYPHI.
Baagern:
— HaBbIKAMU pPa0OTBI C YCTHOH WU
MMCbMEHHOU nHpopmanuen
JUHTBUCTUYECKOM u
obmenpodeccHoHanbHON
HaIpPaBIEHHOCTH;
— HaBbIKAMU KOMMYHHKAIUU B
pa3NMYHBIX ~ CUTyalusx  OOmIeHus,
obecreunBalOIUMU 3P PEKTUBHOCTD
COLMAIBHBIX W  MPOGECCHOHATBHBIX
KOHTaKTOB;
— IpUeMaMH  CO3JIaHUsl  YCTHBIX H
MUCHPMEHHBIX  TEKCTOB  Pa3IMYHBIX
KAHPOB B Ipoliecce y4eOHO-HAyYHOTO
OOLIeHMS.
[1K-2. CnocobHocts | [IK -2.2. Vmeer oneHuBaTh | 3HATH: OCHOBHBIE MPUHIINIIBI
yIpaBIATh nporeccamu | 3 (HEeKTUBHOCTh CTpAaTeTMYECKOro  IJIAHUPOBAaHUS U
CTPATETUIECKOTO KOMMYHHUKAITHOHHBIX peanu3am KOMMYHHKAITHOHHBIX
TUTAHUPOBAHMS, MPOrpaMM U MEPONPUATUN | MPOTPaAMM U MEPOTIPHUSITHIA.
MOJTOTOBKH, TBOPYECKOE YMeTb:  oneHuBaTh  APPEKTHBHOCTD
npopaboTKU U peanu3anuu KOMMYHHKAIIMOHHBIX ~ MPOTPaMM |
KOMMYHHKAITHOHHBIX MEPOTPHSITHIA.
pOrpaMM U MEPOTIPUATHH, Brnagers: HaBblkamMu pa3pabOTKH |

o0ecreunBaTh UX Ka4yecTBO
u 3(ppexTuBHOCTD

peanu3aii OCHOBHBIX HHCTPYMEHTOB
MapKETUHTOBBIX KOMMYHUKAIHIA:
PEKJIaMbl, CBSI3€H C OOIIECTBEHHOCTHIO,
JIMYHBIX POJIax, JTPEKT-
KOMMYHHUKAIHIA, CTHMYJIHPOBAHUS
cObITA.




1.3. MecTo 1McuMnJIMHbI B CTPYKTYpe 00pa3oBaTeJbHOI MPOrpaMMbl

I[I/ICI_[I/IHJII/IHa OTHOCHUTCS K 0053aTEIbHBIM JUCHHUITIIIMHAM BapHaTHBHOﬁ qacTHu y‘-I€6HOFO Ij1aHa.

Jis  OCBOGHMsS [JaHHOM JUCUMIUIMHBI HEOOXOJUMBI 3HAHMs, YMEHUS U  BIAJCHMI,
c(OpMHPOBAHHBIE B MPOLECCE W3YUYEHUS AMCLUUIUIMH M MPOXOKIACHUS MPaKTUK: Teopus m mpakTuka
MelMakoMMyHUKanuii, Teopuss ¥ npakTuka CBA3ed ¢  OOLIECTBEHHOCThIO, BusyanbHble
KOMMYHMKauy, Teopus U npakTtvka pexiaambl, Co3gaHue U MPOJBUKEHUE KOPIOPATUBHBIX MeIua,
IIpodeccronanbHO-03HAKOMUTEIbHAS IPAKTUKA.

B pesynbraTte OCBOCHHMS AMCUUIUIMHBI (OPMUPYIOTCS 3HAHUS, YMEHUS M  BIAJCHHUA,
HEOOXOAMMBIE  JUIA  HU3y4YeHWs  JUCLMIUIMH:  MAaHUNYJSATHBHbIE  TEXHOJOTMM B  MeJua,
MenuaskoHomuka, MenuamapkeTusr, IIpeaaumiomsas npakTuka.

2. CTpyKTYpa THCHUILITHHBI
OO6mmas TpyA0€MKOCTh TUCIMIUIMHBI COCTABIISIET 3 3.€., 108 akamemMuueckux yaca (OB).

2. The structure of the discipline
The total labor intensity of the discipline is 3 units, 108 academic hours(s).

CTpyKTypa AMCHMILIMHBI 1JIs1 04HOH GopMbl 00yUeHust

OO0pvem pucuumIMHBL B (popMe KOHTAKTHOM paboThl OOydarOMMXCsl C MeJarorn4ecKuMu
paboTHUKaMu W (WJIM) JHMIIAMHU, TPUBJICKAEMBIMH K pealu3aliii 00pa3oBaTEIbHON MPOrpaMMbl Ha
UHBIX YCIIOBHSIX, P ITPOBEACHUH YUEOHBIX 3aHATHI:

Structure of the discipline for full-time education
The scope of the discipline in the form of contact work of students with teaching staff and (or) persons
involved in the implementation of the educational program on other terms, during training sessions:

Cemectp | Tunm yueOHBIX 3aHATUI KonunuecTtBo
qacoB

5 Jlexnuu 18
5 CemuHaps1t 24
Bcero: 42

Term Type of training sessions Number  of

hours

5 Lectures 18
5 Seminars 24
Total: 42

O6beM auCHUILTUHBL (MOyJIs) B hOpME CaMOCTOSITENILHON paboThl 00YYAIOIIUXCS COCTABISAET
66 akageMuueckux 4aca(os).

The volume of the discipline (module) in the form of independent work of students is 66
academic hours(s).

3. Conep:xaHue TUCHUTIIMHBI

3. The content of the discipline

| Ne | HaumenoBaHue pasjesia Coaep:xanue

1B coorBercTBUM € y‘{e6HBIM IJIaHOM



AUCHHUILTHHBI

Amnanu3s OpeHaa

3ajauyn  CTpAaTEerM4yeckoro  a”aiusa.  VcTouHukn
uHpopMauu. AHAIN3 TOTPEOUTENCH: «ITOTPYKEHUEY,
METOJ T'paJyUupOBaHUs, HCIOIb30BaHHE (OKYC-TPYyII.
Cermenranmsi  peiHka  (mpouecc  SW). Ananus
MapoyHoro noptdens. MeToasl mpoBeAeHHUS ayauTa
OpeHI0B. AHaiW3 OpEeHJOB KOHKYPEHTOB: IO3UIHH
KOHKYPEHTOB, aHallu3 CHJIbHBIX M CJa0bIX CTOPOH,
CeMHOTHUYECKUI aHanmu3. AHaiu3 OpeHga KOMIIaHUU:
CTpyKTypa OpeH/ia, aHaIu3 CUJIbHBIX U CIa0bIX CTOPOH,
CBs3M ¢  jApyrumud  Opengamu.  TexHosorus
brandmapping.  OtHomrenue  morpeduteneid  u
npousBoauTeneil kK  OpeHmy. MneHTHMYHOCTH U
pacnio3HaBanue Openga. OTiMYUE OT KOHKYPEHTOB U
YHHUKaJIBHOCTh OpeHpa. LleHHOCTH, mpenmyInecTBa M
noBeqieHUe rnorpedutens. Beibop OpeHnma u moBepue
IIPOU3BOIUTENO. JIOSUIBHOCTH M MEpEeKII0YEeHHE Ha
npyrue Openabl. CpaBHUTENBbHBIA aHaMM3 Mojesei
OpeHna Poccun, EC, CIIA. AKTyalbHbIE
MOJIMTUYECKHE MPOOIEMBbI, CBA3aHHBIE C OPEHIMHIOM.
CoBpeMeHHbIE PELIEHUS] U OCHOBHbIE ()OPMBI MOAAUU
MaTepuana, MOAXOIbl K PpEHICHHIO 3aJay CO3JaHus
KOMMYHHKAIIUM MEXIY OpraHaMH TOCYJAapCTBEHHOW
BJIACTH U YIPABICHUS U FPAXKIAHCKUM OOIIIECTBOM.

VYupasnenue OpeHaamu

VYnopasnenne OpeHIOM: YKpEIUICHHE OTHOIICHHUU
Mexay OpeHaoM u  morpeburtereMm  (pa3BHUTHE
(GYHKIIMOHAIBHBIX, WHAWBUIYAIbHBIX, COIHAIBHBIX H
KOMMYHUKATHBHBIX KAuecTB OpeH/a); yIpaBJICHUE
aTpuOyTamMu MapKu, TpPOIECCOM € HIeHTH(UKAIuu.
Co3nanue HOBOW TOProBod Mapku. MUHHMHU3AIUSL
puckoB. OrpeneneHue ypoBHEW Ccrpoca: poJIOBOTO
(obmero cmpoca), BHAOBOTO (Ha OMpPEIEICHHYIO
TOBApPHYIO KaTErOPHIO), CIIPOca Ha KOHKPETHYIO MapKy.
MeTroquky ~ OmpeAeNeHWs  XapakTepa  CIIpoca:
OTIpeNieIeHne CTENEHH TEePBHYHOTO MPOHUKHOBEHUS
MapKH, CTETIEHH MOBTOPHOTO MPHOOPETEHHSI, YaCTOTHI
notpebseHuss Mapku. KauecTBeHHOe omucaHue crpoca
Ha MapKy TpEAINoJiaraeT MPOrHO3 PEaKIUH IEIeBOTO
CeTMEHTa Ha TOTPEOUTENBCKUE CBOWCTBA TOBapa,
UppalMoOHAbHBIE  JJIEMEHTBI ~ MapKH,  OLCHKY
MIEPCIEKTHB.

[TepconanbHBI OpeHANHT

[Tonsatue mnepconHanbHOoro Openma. CooTHeceHue
MOHATUN TEPCOHAIBHBIA HMMHUK W IEPCOHAIBHBIN
Openn.  Kmaccupukanms  uMupked,  CTpyKTypa.

OyHKIU AMHAJDKA. [TpunIUTIBI CO3IaHUA
IIEPCOHAIIBHOTO OpeHpa. JIngHbie KadecTBa
crernuancTa Kak OCHOBa TEXHOJIOTUU

camonpe3eHtauud. CTpyKTypa JMYHOTO HMMJIXKA.
ConmanbHbIe ACIEKTHI BOCTIPUSITUSA AMHAIKA.
HNuctpymeHTs (hopMHUpOBaHUS IEPCOHAIBHOTO OpeHaa.
Crpateruss ¢GopMUpOBaHMS MEPCOHAIBHOIO OpeHaa.
BepOanbHblif 1 KuHeTHYECKUA HMHIDK. BusyanbHbIf




UMK JMYHOCTH.  COLMalIbHO-TICUXOJIOTHYECKUE
TEXHOJIOTUHU dbopmupoBaHus u yTIpaBJICHUS
NEPCOHATBHBIM OpeHoM. TexHomorus
camornpe3eHTanuu. CaMOMEHEDKMEHT KaK COLUAIBHO-
NICUXOJIOTUYECKAsi ~ TEXHOJOTHs  (OPMHPOBAHUS U
yIpaBleHUsl NepcoHaIbHbIM OpeHnoM. llepconanbHoe
nopTQOINO0 KaK MHCTPYMEHT (HOPMHUPOBAHHS MMHUIKA
COBPEMEHHOT'0 CIEeUAIINCTA.

OBOJIIOLMOHHOE pasBuTHE
KOOpEeHAMHTA

[IpennochlIKd  BO3HMKHOBEHHMsSI ~ KOOpEHIMHTa B
KOHTEKCTE JBOJIIOLIMM MApPKETHHIOBBIX KOHUEIIUM.
DBoIONUS bopMm TOBapHOTO 0003HAYCHHUS.
«TpuBONHB B UCTOpUM OpEHAMHIA: palMOHANIbHA,
SMOLIMOHAJIbHAA U «JlyXOoBHas». Kiaccuueckas Mozeinpb
OpeHI-MeHeIKMeHTa.  Mojens  OpeHI-TuaepcTBa.
KopriopatuBublii u ToBapHbI Openaunr. Ilonsrue
«MapKETUHIOBbIE AJIbSTHCBD» B KOHLEMIUAX
CUMOMOTHMYECKOTO M  JIATEPAJIbHOTO  OpEeHJIMHTA.
CeMHOTHYECKMI  TPEyrOJbHHMK:  O3Hayarmouee  —
03HayaeMoe — JIEHOTAT. JleHoTaTuBHOE 5
KOHHOTaTUBHOE  3HaueHue npeamera.  DaxTopsl
Makpocpenbl U (OPMUPOBAHUE MAapOYHOM IOJIUTUKU
npeanpustusa. Knaccudpukamus ¢opm KoOpeHIMHTA.
MupoBple ¥ pPOCCHUMCKHME  TPEHABl  pa3sBUTHUSA
KoOpeHnuHra. HayuHbple mIKOJBI B HCCIEIOBAHUAX
MapKETUHIOBBIX  aJIbIHCOB  OpeHaoB. CHCTEeMHBIH
HOJIX0/A K pa3paboTke OpeHja: MaTeHTHO-IIPABOBBIE,
pEKJIaMHO-  TICUXOJIOTMYECKHE U  KOHCTPYKTHUBHO-
TEXHOJIOTUYECKHEe TpeOOBaHHUA K TOBAapHOMY 3HAKYy.
ITpoueccs! (hopmupoBaHusi TOBapHOro 3Haka B Poccuu.

CymHocTb, aTpuOyThl U IIEHHOCTh
OpeHna

CymHocts Openna. [Tonarus «OpeHa» ¢ TOUKU 3peHust
MHUKpPO3KOHOMHYECKOH  TEOPHUH  MOTPEOUTENHCKOIO
NOBEJCHUS U TICUXOJIOTUM  TNOTPEOUTENIBCKOTO
noseneHus. [lonaTne «roproBas Mapka» M «TOPrOBBIA
3Hak». Cojep:xkaHue OpeHJa Kak KOMMYHHMKAllMOHHOTO
mporecca.  Dynkmuu  Openma.  Knaccudukarus
OpennoB. Paznenenne OpeHIOB MO  IMpH3HAKAM:
Ha3HayeHue, Blajenen OpeHAa, reorpapuueckuii’
NpU3HaK, OOBEKT OpeHAWHra, BOCIpPUHHMaeMast

oTpeduTeNneM  LIEHHOCTb.  ToBapHble  OpeH.bI
(aBTOHOMHBIE, JUHEIHBIE " 30HTUYHBIE),
KOpPIIOPaTHBHbBIE OpeHbl (eIMHUYHOM,

MOATBEPXKIEHHON wiIu  OpeHAOBOH UACHTUYHOCTH).
Bpennpl mpousBoguTeNneil, JIUIEH3UMOHHBIE OpEHBI,
YaCcTHBIE TOPTOBBIE MapKu, KOOpEeHIUHT. [ 1obasbHEbIE,
HaI[MOHAJIbHbIE, PETHOHAIbHBIE U JIOKAJIbHBIE OPEH/IBI.
bpenasl ¢ oTpuIaTENbHOW, HU3KOW, IMOBBILIEHHOW U
MaKCHMaJIbHOW LIEHHOCTHIO; OpEH/bl, YHUUTOXKAIOIINE
AKIMOHEPHYIO IIEHHOCTh, OPEH/IBI C BBICOKUM M HU3KUM
MIOTEHIMAJIOM YBEJIMUEHUsI AKIHWOHEPHOW IIEHHOCTH.
bpenauHr Kak Hayka M HMCKYCCTBO CO3JaHUS U
npoABMkKeHHUs: OpeHnaa (ToproBod Mapku). bpeHnuHr
KAaK JEATEIbHOCTh IO CO3JAaHUI0 JOJITOCPOYHOIO




npeArnoyTeHuss K - ToBapy. [lpomecc OpeHmuHra.
[Tnatdpopma Openna: BUACHHE, MHUCCHUS W ILIEHHOCTH
Openna. KoHKypeHTHble mpeuMyllecTBa OpeHna.
WNunuBunyansHOCT, OpeHAa. YHHKaIbHOE TOProBOE
npeuiokeHue. Bocnpusitue Opennma moTpedurenem.
ACTIeKTBl HMJICHTUYHOCTH OpeHJa: OpeHJ Kak ToBap,
OpeHZ Kak opraHu3aius, OpeHIl KaK <« IMYHOCTBY,
OpeHI Kak CHMBOJ. MapKETHHIOBBIE TEXHOJIOTHH
noctpoeruss OpeHaoB. OCHOBHAash LEHHOCTh OpeHna.
AKIIMOHEepHass LEHHOCTh OpeHjga M BOCIPHHUMAaeMast
HNoTpeOuTeNIeM LEHHOCTh OpeHma. DopMupoBaHue
IIEHHOCTH OpeHJa: Cco3/JaHhe W  IPeJOCTaBICHUE
[ICHHOCTH TIOTPEOUTENI0, M3MEPEHUE M TIOBBILICHUEC

BOCIIPHHUMAEMON HOTPEOUTEISIMHU IIEHHOCTH,
CO3JIaHue aKI[MOHEPHOW  LIEHHOCTH OpeHa.
Wupukaropsr BOCIIPHHUMAEMON IICHHOCTH:

BOCIIPUHUMAEMOE KadeCTBO, OTHOIICHUE K OpeHIy,
M3BECTHOCTh OpeHIa, JIOSUIbHOCTH OpeH Ty .

6 Texnomnorus coznanue OpeHaa

Cy00peHapl U KOOPEHIbI. XapaKTEPUCTUKU CHIIBHBIX
OpernoB. IlpoGnembl co3maHuss U yNpaBlIEHUS
CWIbHBIMA ~ OpeHmamu. bpenng u ero pomp B
KOpHopaTuBHON crTpareruu. KiroueBble peleHus B
obmactu Opennuura. Mogenu co3manusi OpeHmoB: S,
S-brands crpareruyeckass mozens JI. UYepHaroHH.
OcHOBHbBIE TOXOJbl K WHTEPIpETalUi HWACHTUYHOCTU
openna JI. Aakepa, S. DmiByma, T. I'»ma u B.H.
JdoMunHa. WMHAMBHIYaNbHOCTh W LEHHOCTH Kak
COCTaBJIAIOLIME MoOJeNed HIACHTUYHOCTH OpeHna.
AHaIM3 UIEHTHYHOCTH CYHIECTBYIOIIUX TI00ATBHBIX U
HallMOHANBHBIX  OpeHnoB. MexaHu3M  pa3paboTKu
Openna. CpaBHEHHE W MPEUMYIIECTBA OpeHNIa B PALY
KOHKYpeHTOB. OTHolLIeHHe noTpeduTens u OpeHna.
bpenn Ha peiHkax b-to-c u b-to-b, 3HaunmocTs Openaa
JUIsL Pa3IMYHBIX THUIIOB pBIHKOB. (CTparermdeckue
NOAXOAbl M BUABl IO3ULIUMOHUPOBAHMS  OpeHja.
ITpouecc MO3ULIMOHUPOBAHMUS. [TpuHIUIBL
MO3UI[MOHUPOBAHUS u Neperno3nLUOHUPOBAHUS
OpennoB. IloHATHEe MIAEHTUYHOCTH OpeHa, CTPYKTypa
uAeHTUYyHOocTH  Openpa. IlpuHumnber  pazpaboTku
COJIEP/KATENbHBIX  COCTaBISAIOUIMX  MJIEHTUYHOCTH.
bpeHn kak 4acTe KOpHOpPAaTWBHOW KyJbTypbl. Poib
OpeHzna B (OpMHUPOBAHUM KOPHOPATUBHOM KYJIBTYpBHI.
[ensb, 3agaun, Muccusi pedpenauHra. PeOpeHmHr kak
MHCTPYMEHT MapKeTuHra, pekiamsl u PR. Kpeatusabie
pazpabotku. PR kak wuHCTpyMeHT 3(QexkTUBHOrO
Opennunra, lcnonb3oBaHue 3amagHbIX KOHIIETIUH
Opennuara B Poccun. BimsHMe  KadecTBEHHON
pa3paboTku KpeaTuBHOro Opuda Ha pe3yibTaThl
pexiaMHONW KammaHuu. BnumsHue Ha WMUIK OpeHma
UMUJDKA JIHILL, TPEACTABISIOMUX OpeH I

| Ne | Name of the discipline section

| Content
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Brand Analysis

Tasks of strategic analysis. Sources of information.
Consumer analysis: "immersion"”, grading method, use
of focus groups. Market segmentation (5W process).
Brand portfolio analysis. Methods of conducting brand
audits. Competitor brand analysis: competitor positions,
analysis of strengths and weaknesses, semiotic analysis.
Company brand analysis: brand structure, analysis of
strengths and weaknesses, connections with other
brands. Brandmapping technology. The attitude of
consumers and manufacturers to the brand. Brand
identity and recognition. The difference from
competitors and the uniqueness of the brand. Values,
advantages and consumer behavior. Choosing a brand
and trusting the manufacturer. Loyalty and switching to
other brands. Comparative analysis of brand models in
Russia, the EU, and the USA. Current political issues
related to branding. Modern solutions and basic forms
of presentation of the material, approaches to solving
the problems of creating communication between
public authorities and management and citizens.

Brand Management

Brand management: strengthening the relationship
between the brand and the consumer (development of
functional, individual, social and communicative
qualities of the brand); management of brand attributes,
the process of identification. Creation of a new
trademark. Minimizing risks. Determination of demand
levels: generic (general demand), specific (for a certain
product category), demand for a specific brand.
Methods for determining the nature of demand:
determining the degree of primary penetration of the
brand, the degree of re-acquisition, the frequency of
consumption of the brand. A qualitative description of
the demand for a brand implies a forecast of the target
segment's reaction to the consumer properties of the
product, irrational elements of the brand, and an
assessment of prospects.

Personal branding

The concept of a personal brand. Correlation of the
concepts of personal image and personal brand.
Classification of images, structure. Image functions.
Principles of creating a personal brand. Personal
qualities of a specialist as the basis of self-presentation
technology. The structure of a personal image. Social
aspects of image perception. Tools for creating a
personal brand. The strategy of forming a personal
brand. Verbal and kinetic image. The visual image of
the personality. Socio-psychological technologies of
personal brand formation and management. Self-
presentation technology. Self-management as a socio-
psychological technology for the formation and
management of a personal brand. Personal portfolio as
a tool for shaping the image of a modern specialist.

The evolutionary development of

Prerequisites for the emergence of co-branding in the
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co-branding

context of the evolution of marketing concepts. The
evolution of the forms of the trademark. "Trivolities” in
the history of branding: rational, emotional and
"spiritual”. The classic brand management model. The
brand leadership model. Corporate and product
branding. The concept of "marketing alliances™ in the
concepts of symbiotic and lateral branding. Semiotic
triangle: signifier — signified — denotation. Denotative
and connotative meaning of the subject. Factors of the
macro environment and the formation of the brand
policy of the enterprise. Classification of forms of co-
branding. Global and Russian trends in the
development of co-branding. Scientific schools in the
research of marketing alliances of brands. A systematic
approach to brand development: patent-legal,
advertising-psychological, and constructive-
technological requirements for a trademark. The
processes of trademark formation in Russia.

The essence, attributes and value of
the brand

The essence of the brand. The concept of "brand” from
the point of view of the microeconomic theory of
consumer behavior and the psychology of consumer
behavior. The concept of "trademark” and "trademark".
The content of the brand as a communication process.
Brand functions. Classification of brands. The division
of brands by attributes: purpose, brand owner,
geographical feature, branding object, perceived value
by the consumer. Product brands (stand-alone, linear
and umbrella), corporate brands (single, confirmed or
brand identity). Manufacturer's brands, licensed brands,
private trademarks, co-branding. Global, national,
regional and local brands. Brands with negative, low,
increased and maximum value; brands that destroy
shareholder value, brands with high and low potential
to increase shareholder value. Branding as the science
and art of creating and promoting a brand (trademark).
Branding as an activity to create a long-term preference
for a product. The branding process. Brand platform:
the vision, mission and values of the brand.
Competitive advantages of the brand. Brand identity. A
unique trade offer. Consumer perception of the brand.
Aspects of brand identity: brand as a product, brand as
an organization, brand as a "personality”, brand as a
symbol. Marketing technologies for building brands.
The main value of the brand. The shareholder value of
the brand and the perceived value of the brand by the
consumer. Brand value formation: creating and
providing value to the consumer, measuring and
enhancing the value perceived by consumers, creating
shareholder value of the brand. Indicators of perceived
value: perceived quality, brand attitude, brand
awareness, brand loyalty.

Technology creating a brand

Sub-brands and co-brands. Characteristics of strong
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brands. The challenges of creating and managing strong
brands. The brand and its role in corporate strategy.
Key branding solutions. Brand creation models: 51, S-
brands L. Chernatoni's strategic model. The main
approaches to the interpretation of brand identity by D.
Aaker, J. Ellwood, T. Gad and V.N. Domnin.
Individuality and values as components of brand
identity models. Analysis of the identity of existing
global and national brands. The mechanism of brand
development. Comparison and advantages of the brand
among competitors. The relationship between the
consumer and the brand. The brand in the b-to-c and b-
to-b markets, the importance of the brand for different
types of markets. Strategic approaches and types of
brand positioning. The positioning process.Principles of
brand positioning and repositioning. The concept of
brand identity, the structure of brand identity.
Principles of developing meaningful components of
identity. The brand as part of the corporate culture. The
role of the brand in shaping corporate culture. The
purpose, objectives, and mission of the rebranding.
Rebranding as a marketing, advertising and PR tool.
Creative developments. PR as an effective branding
tool, The use of Western branding concepts in Russia.
The impact of high-quality development of a creative
brief on the results of an advertising campaign. The
impact on the brand image of the image of the persons
representing the brand.

4. Oopa3oBaTe/ibHbIe TEXHOJIOTHH

Ne |HaummeHoBaHme Buabl yueOHbIX
. Oo0pa3oBaTte/ibHbIE TEXHOJOTHH
n/nm_|pasageJa 3aHATHH
1. Tema 1. Ananus Openia Jlexnnu Jlekuust ¢ HCHOJIB30BAHMEM  BHU3YaJbHBIX
MaTepHuasoB, IPE3EHTALIUS.
CemuHapsl PasBepuyTtass Oecema ¢ oOCyXaeHHEM
JIOKJIaIOB.
CamocrositenbHass  |KoHCynbTHpOBaHME M TPOBEPKA JIOMAITHUX
pabota 3aIaHUi OCPEACTBOM 3JIEKTPOHHOU MOYTHI U
o0cyxJeHue Ha ceMuHapax (eciam  3To
HEO0OXOMMO).
2 Tema 2. VYmnpapneHue Jlexiumn Jlekuuss ¢ HCHOJIB30BAHUEM  BHU3YaJbHBIX
OpeHIoM MaTepHuasoB, MPE3CHTAIIHS.
CemuHapbl Pa3Bepnytass Oecema ¢ 0OCyXIeHUEM
JIOKJIAJI0B.

CamocrositenbHass  |KoHCyNnbTHpOBaHME M MPOBEPKA JOMAIIHUX
pabota 3aJJaHU MOCPEJICTBOM AJIEKTPOHHOW MOYTHI U
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oOcyXIeHue Ha ceMHHapax (eclid 3To
HEOOXOIMMO).
Tema 3. IlepcoHanbHBII] Jlexuun Jlekuuss ¢ UCHONB30BAaHUEM  BHU3YAJIBHBIX
OpeHIHT MaTepuaoB, IPE3CHTALIMS.
JleMOHCTpalus KENCOB.
Cemunapsl [IpopaboTka u aHanmu3 KeiicoB. PemieHue
AHAJIMTUYECKUX 3a7a4.
CamocrositenbHass  |KoHCyNnbTHpOBaHME M MPOBEPKA JIOMAITHUX
pabora 3a/IaHUi OCPEACTBOM 3JIEKTPOHHOM MOYTHI U
oOcyxIeHue Ha ceMHHapax (ecid 3To
HE0OXOAMMO)
Tema 4. Jlexuun Jlekuuss ¢ UCIONB30BAaHUEM  BHU3YAJIBHBIX
DBOJIIOLIMOHHOE MaTepuasoB, IPE3EHTALIMS.
pa3BUTHE KOOPEHIMHTA JleMOHCTpalus KENCOoB.
CemunHapsl [IpopaGotka wu anHanu3 kekcoB. Pemenue
aHAJIMTUYECKUX 3a/]a4.
CamocrositenbHass  |KoHCynbTHpOBaHME M TPOBEPKA JIOMAITHUX
pabota 3aIaHUi OCPEACTBOM 3JIEKTPOHHOM MOYTHI U
oOcyxaeHue Ha ceMHHapax (eciu  3TO
HEO0OXOAMMO)
Tema 5. CymHocTb, Jlexnuu Jlekuuss ¢ HCHOJB30BAHUEM  BU3YabHBIX
aTpuOyThl W TEHHOCTH MAaTEepHAJIOB, MPE3CHTALIUS.
OpeHna JlemoHCTpaInus Kemcos.
CeMuHapsl ITpopaboTka u aHanu3 KelcoB. Pemenue
AHAJIMTUYECKUX 3a/1ad4.
CamocrositenbHass  |KoHCynbTHpOBaHHME M TPOBEPKA JIOMAITHUX
paborta 3aJlaHU TOCPEICTBOM DJIEKTPOHHOW MOYTHI U
o0cyxJeHue Ha ceMuHapax (eciam 3To
HE00XOMMO)
Tema 6. TexHonorus Jlexunn Jlekuuss ¢ HCHOJIB30BAHUEM  BHU3YaJbHBIX
co3/ianue opeHaa MaTEepHAJIOB, MPE3CHTALIMS.
JleMOHCTpanus KENCOB.
CemMuHapsl ITpopaboTka u aHanu3 KelcoB. Pemenue
AHAJIMTUYECKHUX 3a/1ad4.
CamocrositenbHass  |KoHCynbTHpOBaHME M MPOBEPKA JIOMAITHUX
pabora 3aJlaHUi MOCPENICTBOM AJIEKTPOHHOW MOYTHI U

oOcyxJeHue Ha
HE00XOAMMO)

CCMHUHapax (CCJII/I 9TO
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5. OneHka NJIAHUPYEMBbIX Pe3yJbTATOB 00y4eHHUs

5.1 Cucrema oneHUBAHUA

DopMa KOHTPOJIA Makc. K0JIM4ecTBO 0aJ1710B
3a oany Bcero
padory

Tekyumii KOHTPOJIb:

- onpoc 5 bannos 30 bannos

- yuacmue 8 OUCKYCCUU HA CeMUHape 5 bannos 10 bannos

- KOHmpoavHas paboma (memot 1-3) 10 6annos 10 6annos

- KOHmMpoabHas. paboma (memol 4-5) 10 6annos 10 6annos

ITpoMekyTOUHAsI aTTECTALMS — 3auem/3auem ¢ OYeHKOU/IK3AMEH 40 6amioB

HTroro 3a cemectp 100 6amioB

[Tonmy4yeHHBI COBOKYIHBIN PE3YIbTAT KOHBEPTUPYETCS B TPAJAUIIMOHHYIO IIKAJIy OLICHOK U B
mkainy oueHok EBporelickoil cucteMsl nepeHoca u HakoruieHust kpenutoB (European Credit Transfer
System; manee — ECTS) B COOTBETCTBUM ¢ TaOJIUIICH:

[Ixana
100-6amnpHast mkana | TpagumuoHHas mIKaia ECTS
95 -100 A
83904 OTIINIHO B
68 — 82 XOPOIIO 3a4TEHO C
56 — 67 D
50 55 YJIOBJICTBOPUTEIHHO E
20-49 FX
0_19 HEYIOBJICTBOPUTEILHO HE 3a4TCHO E

5.2 KpuTepuu BbICTaBJECHHS OLEeHKH 110 JMCHHUIIIMHE

Banasl/
Ixana
ECTS

Ouenka nmo
JTUCHUILINHE

KpnTepnn OICHKH pe3yJ/ibTaTOB Oﬁy‘le}[l/lﬁ o JMCUHMIIJINHE

100-83/
AB

OTJINYHO/
3a4TEHO

BeicraBinsieTcs: 00y4aroneMycsi, €Ciii OH rTy0OKO U MPOYHO YCBOMJ TEOPETUUECKHNA U
MPAKTHYECKUI MaTepuas, MOXET MPOJSMOHCTPUPOBATh ITO HA 3AHATHIX U B XOJE
MPOMEKYTOYHO# aTTeCTaIHH.

OOyuaronuiicsl UCYEPITBIBAIOIIE M JTOTHYECKH CTPOWHO W3Jaraer y4ueOHbIH MaTepwual,
yMEeT YBS3bIBATH TEOPUIO C MPAKTHKOM, CHOpAaBIsSeTCS C pelleHHeM 3ajad
npoeCCHOHANLHON HAIPABICHHOCTH BBICOKOTO YPOBHS CIOXHOCTH, MPABUIBHO
000CHOBBIBACT ITPUHSATHIC PEIICHUS.

CBO0OOIHO OPUEHTHPYETCS B yUeOHOM 1 MPO(dheCcCHOHAIBHOM JTUTepaType.

OneHka TO AWCHHILIMHE BBICTABIAIOTCS OOyYaromeMycsi ¢ Y4E€TOM pe3yJIbTaTOB
TEKyLIeW U IPOMEXYTOUHOM aTTECTALIMHU.

KoMmmerennum, 3akperi€éHHbIE 3a IUCHUIUIMHON, CHOPMHpPOBAHBI HAa YypPOBHE —
«BBICOKHI.

82-68/

Xoporo/
3a4TECHO

BricTaBnsieTcss oOydaromeMycs, €Cid OH 3HAeT TEOPSTHYCCKHHA W MPaKTUYeCKHU
Marepuajg, TpaMOTHO W IO CYIIECTBY M3JIaraeT €ro Ha 3aHATUSX U B XOJe
MIPOMEXYTOUYHOH aTTeCTally, He JOMYyCKasl CyLUIECTBEHHBIX HETOUHOCTEMH.
OOy4Jaronuiicss TPAaBWIFHO MPHUMEHSICT TCOPETUYECKHE IIOJNIOKEHUS TPH PEIICHUU
MPaKTUYeCKUX 3a7ad  Mpo(ecCHOHANBPHOW  HAMpPaBICHHOCTH PA3HOTO  YPOBHS
CJIO)KHOCTH, BIIaJIeeT HEOOXOAMMBIMH JIJISl 3TOTO HABBIKAMU M MPUEMAMH.

JlocTaTo4HO XOPOIIO OPUEHTHPYETCS B yUeOHOH 1 MpodecCHoHaIEHON TUTepaType.
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Baaasl/ | Ouenka nmo Kputepun oueHkn pe3yaibTaToB 00y4eHUsI 10 JUCUUIJIMHE

HMIxana | gucHUIIAHE
ECTS

OueHka 1O AHMCHUIUIMHE BBICTABIIOTCA OOydarolleMycs € Y4€TOM pe3yJbTaToB
TEKyLIEW U IPOMEXYTOUHOM aTTECTALIMH.

KommereHnny, 3akperiéHHBIC 3a TUCHUIIMHON, C(QOPMHpPOBAaHBI Ha YPOBHE —
«XOPOIIHN».

67-50/ yJIOBJICTBO- BricTaBisiercst o0ydaromemMycsi, eCii OH 3HaeT Ha 0a30BOM ypOBHE TEOPETHUECKHUI U

D,E putensHo/ MPAaKTHIECKHH MaTepual, JOMYyCKAET OTACTbHbIC OmMOKH TIPH €r0 W3JIOKCHUH Ha
3aHATUAX U B X0 MTPOMEKYTOIHOH aTTECTALINH.

3a4TeHO OOydarouuiics  WCHBITHIBACT  ONPEIACIEHHBIC  3aTPYIHEHUS B  MPUMCHCHHU

TEOPETHYCCKUX IMOJIOKCHUIA TPU PEIICHUH MPAKTUYCCKUX 3a1ad MpodecCHOHATEHON

HATPABJICHHOCTH CTAHJAPTHOTO YPOBHS CIIOKHOCTH, BJIQJCET HCOOXOIUMBIMHU IS

3TOro 0a30BBIMU HABBIKAMH U IPUEMAMHU.

JleMOHCTpHpYET NOCTATOYHBIN YPOBCHD 3HAHUSI YUCOHOM! TUTEpaTyphI IO JUCIUIUINHE.

OneHka 1O IUCHHIDIMHE BBICTABISAIOTCS OOydaromeMmycs ¢ Y4ETOM pPe3yJbTaToB

TeKyIIeH W IPOMEXYTOUHOH aTTeCTAITIH.

KommereHnnmy, 3akperuiéHHbIE 3a AWCHUILTHHON, C(QOPMHPOBAHBI HAa YpPOBHE —

«JIOCTATOYHBIH».

49-0/ HEY/IOBJICT- BricraBmisiercst oOydaromeMycs, eciii OH He 3HaeT Ha 0a30BOM ypOBHE TEOPETHICCKUL

FFX BOpUTEbHO/ | M TIPAKTHYECKHi MaTepuai, jomyckaet rpyOble OMMOKK TPHU €ro W3JIOKCHWH Ha
3aHATHSIX U B X0O/I€ IPOMEKYTOUYHON aTTECTALINH.

HC 3a9TCHO OOyuaronuiicss UCHBITHIBACT CEphE3HBIC 3aTPYAHCHHUS B MPUMEHEHHH TEOPETHYECKUX

MOJIOKCHUH TPH PEIICHUU MPAKTHICCKUX 337a4 MPOo(eCcCHOHANBHONW HAMIPABICHHOCTH

CTaHJAPTHOTO YPOBHS CIIOKHOCTU, HE BJIAACCT HeO6XO}II/IMLIMI/I JJIs1 OTOIr0 HaBbIKaAMHU U

IpUEMAMH.

JeMoHCTpHpyeT (parMeHTapHbIe 3HaHHs Y4eOHOI JIUTepaTyphl IO TUCLUIIIIHHE.

OneHka N0 JHMCHUIUIMHE BBICTABISIOTCS OOydaromemycs ¢ Y4€TOM pe3yJbTaToB

TEKyIIeH W IPOMEXYTOUHOH aTTeCTAITIH.

KommereHnmn Ha YpOBHE «IOCTAaTOYHBIN», 3aKpEIUICHHBIC 3a TUCHHUIUIMHOW, HE

chopMHpOBaHEHI.

5.3 OueHouyHble cpeacTBa (MaTepuadbl) AJdf TeKYyIIero KOHTPOJS YycleBaeMOCTH,

NPOMEKYTOYHOM aTTecTAUMHU 00y4YaIOIIMUXCH N0 MCIUIITIUHE
5.3. Assessment tools (materials) for the current monitoring of academic performance,

intermediate certification of students in the discipline

OneHoYHBIE CPEICTBA TEKYLIEr0 KOHTPOJISI yCIIeBaeMOCTH:

B cootBercTBHY € YUEOHBIM IJIAHOM B CTPYKTYpPE TUCIUIUIMHBI IPEAYCMOTPEHBI JBE TEKYIIUE

arrectauuu. Kpome Toro, TekyImii KOHTPOJIb BBIMOIHAETCS B (popMaTe OLEHUBAHUS YHaCcTUS

o0yJaroluxcs B TMCKYCCHUH Ha CEMUHApE.

ITpu oLleHMBaHUM BBINOJIHEHUS 3a/1aHUI HA CEMUHAPCKUX 3aHATUSAX YUUTHIBACTCS:

CTCIICHDb U MMOJIHOTA PACKPBITHA MMAPaMETPOB 3aJaHUs: 3aJJaHUC BBIITIOJITHCHO IMMOJTHOCTBIO U

6e3 ommnboK (5 6ayU10B); 3aJaHNE BBIIOJHEHO HE MOJHOCTHIO M/UIIH JIOMYIIEHBI IBE U

OoJee omMOKY WK TpH U Oosiee HeTouHOoCcTH (1-4 Ganna);

000CHOBAHHOCTb COJICPKAHUS U BBIBOJIOB pabOTHI: 33/1aHUE BBITIOJIHEHO MOJHOCTBIO,

000CHOBaHHUE COJIEPKAaHUS U BBIBOJOB IOCTaTOYHBI, pacCcyk/1eHUs BepHBI (5 6alioB);

3aJJaHME BBIITOJIHEHO MOJIHOCTHIO, HO 000CHOBAHUE COEP)KAaHUS M BHIBOJJOB HEJIOCTATOYHBI)

(1-4 6anna);

3HaHUE TEOPUH U3YUYEHHBIX BOIPOCOB, C(POPMUPOBAHHOCTH U YCTOMUYUBOCTh

HCIOJIb3YEMBIX MPU OTBETE YMEHMI U HaBbIKOB (0-2 6arma);

yMEHHUE IPUMEHUTh TEOPHUI0 K KOHKPETHBIM cuTyarusm (0-2 Gana);

U3JI0’KEeHUE MaTepuana (TpaMOTHOCTh pe4H, TOYHOCTh MCIIOJIb30BaHUsI TEPMUHOJIOTUH,

JIOTHYECKas MOCIIeA0BaTeIbHOCTh M3JI0KeHUs MaTepuana (1 6amr).

[Ipu oneHMBaHUM TEKYILIUX aTTecTaluil B (hopMe MpeIBapUTENbHbIX 3alIUT IPYIIOBBIX
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MIPOCKTOB YUUTHIBaeTCs (MakCUMyM 15 6asjioB 3a aTTeCTaIuIo):

- YPOBEHb OpraHHU3aIK IPYNIOBON paboTHI (Bcero 5 6amioB):

- ONITHMabHOCTH cocTaBa rpymimsl (0-1),

- MOHMMaHUE 3aJjaHusl, pacupezencHue orercTBeHHocTH (0-1),

- HaBBIKHA MEXJIMYHOCTHOW KOMMYHHKAIIMU U KOMMYHHUKanuu B Manoi rpymme (0-1),

- [1eJ1ec000pa3HOCTh pacpeAeICHUS IPYNIIOBBIX POJIeH, NX (PYHKIMOHATIbHAS MIPOSBICHHOCTh

- HAJIMYKE U pe3yJIbTaTUBHOCTb OHJIAMH U o(1aiiH (GOopM IrpymnrnoBoro B3auMo1eHCTBHS,

HCII0JIb30BaHNE TEXHOJIOTUYECKUX CPEACTB U UHCTpyMeHTOB (0-1;

- coJiepKaHKe IPEACTAaBICHHBIX MaTEPHUaJIOB IO pe3ysbTaTaM IrpyninoBoi paboTsl (Bcero 5

- KOppEeKTHOE ynoTpebieHue npodeccuoHanbHOM TEPMUHOIOTHH, a TAKXKE MPABHILHOE

[MOHMMaHKE OCHOBHBIX HEH U KoHlenuii Kypca (0-1);

- yMEHHE IPUMEHUTD 3HAHUS, TOJyYCHHbIE B pamKkax Kypca (0-1);

- YMEHUE SICHO, JJOTMYHO, HEIPOTUBOPEUUBO U YOSIUTEIIBHO U3I0KHUTh PE3YJIbTAThl CBOETO

HCCIIeIOBAaHMsI B MUCHbMEHHOM (Tpe3eHTanus B mporpamme Power Point) u yctroit (10-munyTHOE

BeIcTyicHue) Gpopmax (0-3);

- HCIIOJIb30BAHUE B COJIEP>KAHUHU IIPEJICTABICHHBIX MAaTEPHUAJIOB 10 pe3yjIbTaTaM I'PyIIIOBON

pabOTbl  MHCTPYMEHTOB U  CEPBHCOB, B TOM YHCJIE CBA3AHHBIX TEXHOJOTHSIMU
MeaMaHUITYIUPOBAHUS

(Bcero 5 6amioB):

- IOJIHOTA ¥ LIEJIECO00Pa3HOCTh UCTIOJIb30BAHNE HHCTPYMEHTOB U cepBUCOB (0-1);

- CIOJIb30BAHNE KAUECTBEHHBIX U KOJMUYECTBEHHBIX IMOKa3aTesIeH sl OIIMCAHUS

MPUMEHEHHS UHCTPYMEHTOB 1 cepBrcoB (0-1);

- HAJIMYKE COLUOTEXHUUECKUX CXEM HCIOJIb30BaHHSI HHCTPYMEHTOB U cepBUCOB (0-1);

- OPUTHHAJIBHOCTD MTPEIOKEHHUI 110 HCIIOIB30BAHUS HHCTPYMEHTOB U cepBHCcOB (0-1);

- YMEHUE SICHO, JIOTMYHO, HEIPOTUBOPEUUBO U YOEIUTEIIBHO U3JI0KHUTh PE3YJIbTAaThl CBOETO

MCCIIEIOBAaHMsI B MMCBMEHHOM (TECT padOThI, Ipe3eHTamus B mporpamme Power Point) u yctHOI
(10-

MHUHYTHOE BbICTyILIeHHE) hopmax (0-1).

Assessment tools for the current monitoring of academic performance:

In accordance with the curriculum, two current certifications are provided in the structure of the
discipline .

In addition, the current control is carried out in the format of evaluating the participation of
students in the discussion at the seminar.

When evaluating the performance of tasks in seminars, the following is taken into account:

the degree and completeness of disclosure of the task parameters:

the task was completed completely and without errors (5 points);

the task was not completed completely and/or two or more errors or three or more inaccuracies
were made (1-4 points);

validity of the content and conclusions of the work: the task is completed in full, the justification
of the content and conclusions are sufficient, the reasoning is correct (5 points);

the task was completed in full, but the justification of the content and conclusions are
insufficient) (1-4 points);

knowledge of the theory of the studied questions, the formation and stability of the skills and
abilities used in the answer (0-2 points);

ability to apply theory to specific situations (0-2 points);

presentation of the material (literacy of speech, accuracy of terminology, logical sequence of
presentation of the material (1 point).

When evaluating current certifications in the form of preliminary defenses of group projects, it is
taken into account (maximum 15 points for certification):

- the level of organization of group work (only 5 points):

- optimal composition of the group (0-1),
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- understanding of the task, distribution of responsibility (0-1),

- skills of interpersonal communication and communication in a small group (0-1),

- the expediency of the distribution of group roles, their functional manifestation

- the availability and effectiveness of online and offline forms of group interaction, the use of
technological tools and tools (0-1;

- the content of the materials presented based on the results of group work (5 in total - correct use
of professional terminology, as well as a correct understanding of the main ideas and concepts of the
course (0-1);

- the ability to apply the knowledge gained during th- the ability to clearly, logically, consistently
and convincingly present the results of your research in written (presentation in the Power Point
program) and oral (10-minute speech) forms (0-3);

- the use of tools and services in the content of the presented materials based on the results of
group work, including those related to media manipulation technologies (total 5 points) - completeness
and expediency of using tools and services (0-1);

- use of qualitative and quantitative indicators to describe the use of tools and services (0-1);

- availability of sociotechnical schemes for the use of tools and services (0-1);

- originality of suggestions for the use of tools and services (0-1);

- the ability to clearly, logically, consistently and convincingly present the results of your
research in written (work test, presentation in the Power Point program) and oral (10- minute
presentation) form).e course (0-1).

OueHovHbIe MAaTEPHAJIBI JIS1 IPOMEKYTOYHOM aTTecTAIMN 00YYAIOIIMXCS 10
Jlacuunianae

Assessment materials for the intermediate certification of students in the discipline

1. CooTHeceHMHUE MOHATMUM nepcoHanNnbHL W
MMMUOX U NepcoHanbHbW 6GpeHn. Co3naHue 6peHAIa.

2. OcobeHHOCTM, npevMmylulecrTBa 7
HepgocTarTkKMH 3anagHown , a3smaTCKOW
POCCUUCKONW MooeNnen 6peHOAMUHTa.

3. MpMHUMNUANDbHBIE M3IMEHEHMUSA B
T pexBONMHAXY UCTOPUKN BpPEeHOUHT a.

4. Ponb O6peHOMUHTa B KOMMODaHUMU B
MapKeTUHIroBb X KoHUuenuuax XXI Bek a.

5. CoBpemMeHHBL e TEeHAOEeHUWNMH 3anajgHoOTroO "
POCCUUCKOINOoO 6peHOANHT a.

6. Pasznuuua Mmopopenem ©O6peHO-MeHeOLXMeHTa W
6peHA-"MuapepcTBaAa.

1. Pa3nunuwus 6peHOMHT a B NONUTUKE n B
6U3HEeCE.

8. MoHATHUA 6peHAOAMNHTa: 6peHaAa, Toprosas
MapKa, TOBapHbLMW 3HAaKkK.

9. MoHATHUA 6peHAad c TOYKM 3PEeHMUNS
MUKPO3IKOHOMMYECKOMN TEeopwuwU
NOoOTPEebUTENbLCKOTO nNoBeOoEeHMWUS " MCUXONOT UM
NOTPEeOUTENBLCKOINO NOBedEeHMUSH.

10. ConepxaHwue 6peHAa K aK
KOMMYHMWKaAaULMOHHOINO Npouecca.



11.
HHO
12.
13.
14.
eHa
15
16
17
MM
18
Tpe
19

20.
ecn
21.
Bpe
22.
AN b
23.
eHa
3K MU
24.
XU T
25.
26.
eHa
217.
eHa
28.
nuT
MnNa
29.
30.
M o x
31.
32.
33.
eHn
34.
HOB
35.
36.
37.
pco
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Mnatdhopma 6bpeHpga: BUOEHMUE, MUCCMUA 7
cTun 6peHaa.

KoOHKYpPeHTHbBEe NpeuMmMmyllecTBa 6peHa.

BocnpunuaTtTunme 6peHaa noTpeburtenem.
MapkeTUMHIroBbe TEXHOMNOINrMMU NOCTPOEHMUSA
0 B.

OcHOBHbBLE ULeEHHOCTHW 6peHAa.

MeTonob aHanui3a 6peHAga KOMMNOAaHUMU.

OueHka CTOMUMOCTMH 6peH]a "
EKCHbW ayauT 6peHaa.

LleHHOCTH®B BUPTYahnhbHDBL X 6peHOOB anA
6uTtenewu

CtTpaTermMmyeckKkme MU TaKTMyYeCcCKHWUWe 3apgadd
neHuWsa 6peHOOM.

Cnocob6ul ycuneHwusa 6peHIa
eYymnMBawwmMme nyvywyrw adbdbPeKTUBHOCTHSb.
JloanbHOCTbBL 6peHAY MU TUNB NOANBLHOCTMU B
MEHHOM 6pPpEeHAOUHTEe.

OcHOBHBIE MeTOo4abl dopMMpOBaAaHMUSA
HOCTMHW BpeHAaOY.

KoOMMYHMKauuMKM pocTa OCBEeALOMNEHHOCTMUW O
e, OpMUEHTUpPOBAHHOM Ha noTpebBuTtenenm c
M YPOBHEM O0O0XO0M4O0 B.

Pa3snunuwue nopTtdens 6peHIa U
eKTypa 6bpeHaa.

CtTpykTypa noptdensa 6peHaoOB.

Pa3nunuune pacTaAXeHUSA " pacwMpeHusn
a.

MfpevmyuwecTBaAa n PUCKMU pacwMpeHwusn
a.

Cnocob6bcTBOBaHMUE 6peHOOB
anmnmsauuu n yBenmyeHU CTOMUMOCTM
HUW.

[ToHATWe NnepcoHanbHOINo 6peHaa.

CooTHoOoweHMUE NMOHATMUM nepcoHanNbHB K
M MepcoHanbHbBWK 6GBpPpeHAQIO.

Knaccudbukauma UMUOXEeN, CTPYKTYpa.
OPYHKUMU UMM OXKA.

MpUWUHUMWDAI GBI co3paHNAF nepcoOHaAanNnbHOTIO
a.

JInyHBb E KayecTBa cneuyumanunmcrTa K aKkK

a TEXHONOMrMKU CamMonNnpes3eHTaAULMUMW.
CTpyKTypa NMYHOTO UMULXKaA
CouvManbHbe acneKTh BOCNPUATHUA UMM LOXaA

MHCTPYMEHTH

bdopMUpPOBAHMUA

HanbHOINO 6peHAAa.



38.
6peH
39.
Busy
40.
dopwm
6peH
41.
ncux
ynpa
42.
MHCT
COBpD

1.
2.
models.

©ooN O~ W
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CTDaTeFMﬂ bopMMpPpOBaAaHMWA NepcoOHaAaNbHOTNO
ha.

Bep6anbHb i " KUHETUYECKUN MMWU LK.
aNnbHBA MUMUAOX JTUYHOCTMH.

CouMmanbHO-MCUXONOTrMYECKMNUE TEXHONOIMMUM
MpPpOBaAHMUSH " ynpaBlieHMWS nepcoHaNbHbBM
0OM.

CaMOMeHEeOXMEHT Kak couManbHO-
onorMmyeckasa TexHonorvma dopMuUupoOBaAaHMA W

BNEHWA MepcCoOHaAaNbHbBM 6pPpeHOOM.

[lepcoHanbHOE nopTdonuo K aK
PYMEHT bopMMUpPOBaAaHMUSH MMUOXaA
EMEHHOINO cNneuManucTtTa.

Correlation of the concepts of personal image and personal brand. Creating a brand.
Features, advantages and disadvantages of Western, Asian and Russian branding

Fundamental changes in the "three waves" of the branding history.

The role of branding in the company in the marketing concepts of the XXI century.
Current trends in Western and Russian branding.

Differences between brand management and brand leadership models.

Branding differences in politics and business.

Branding concepts: brand, trademark, trademark.

The concept of "brand" from the point of view of the microeconomic theory of

consumer behavior and the psychology of consumer behavior.

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.

The content of the brand as a communication process.

Brand platform: brand vision, mission and values.

Competitive advantages of the brand.

Consumer perception of the brand.

Marketing technologies for building brands.

The core values of the brand.

Methods of analyzing the company's brand.

Brand value assessment and comprehensive brand audit.

The value of virtual brands for consumers.

Strategic and tactical tasks of brand management.

Ways to strengthen the brand, ensuring better efficiency.

Brand loyalty and types of loyalty in modern branding.

The main methods of forming brand loyalty.

Communication of brand awareness growth aimed at low-income consumers.
The difference between the brand portfolio and the brand architecture.

The structure of the brand portfolio.

The difference between stretching and expanding a brand.

Advantages and risks of brand expansion.

Contributing to the capitalization of brands and increasing the value of the company.
The concept of a personal brand.

The relationship between the concepts of personal image and personal brand.
Classification of images, structure.

Image functions.

Principles of creating a personal brand.

Personal qualities of a specialist as the basis of self-presentation technology.
The structure of personal image. 36. Social aspects of image perception.
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36. Tools for the formation of a personal brand.

37. The strategy of forming a personal brand.

38. Verbal and kinetic image. The visual image of the personality.

39. Socio-psychological technologies of personal brand formation and management.

40. Self-management as a socio-psychological technology for the formation and
management of a personal brand.

41. Personal portfolio as a tool for shaping the image of a modern specialist.

6. YueOHO-MeTOAM4YEeCKOe U HH(pOpMALIMOHHOE 00ecneyeHue T CIUTIITHHBI

6.1 CHHCOK HCTOYHHKOB M JUTEPATypPbI’

Jlurepartypa

OcHoBHas

1. JoOMHMUH, B. H. BpeHnaounur ) yyeobHMUK "
npakKTUKYyM ona By3oB / B. HH OJOMHMWUH. — 2- e nu3ng.,
mcnp. un pon. —MockBa : UapaTtTenbcTBO WpawnrTt, 2022. -
493 ¢c. - (Bolcwee o6pas3oBaHue). — ObpasoBaTenbHasn
nnaTtdopma KWpant [canT]. — URL: https://urait.ru/bcode/489564
(paTa obpaweHuMAa: 05.04.2022). — TeKCT : 3NEeKTPOHHBDBIMN.

1. 2. KapnoBa,C.B. BpeHaounHT: yyeobHMUK "
NPpaKTUKYM ONA NpuKnapHoro 6akanaspuata / C.
B. KapnoBa, . K. 3axapeHKO. —2-e u3pn., nepepab. u
pnon. — MockBa : UWsanaTtenbcTtTBo HOpawnrT, 2021. - 439 c. -
(BakanasBp. AKaldleMUMUYeCKUMN Kypc). -
O6bpasoBaTtenbHaa nnaTtdhopma Wpawnt [canT]. - URL:

https://urait. ru/bcode/467833 (pa T a obpaweHunsa: 05 04 2022). -
TeKCT : 91 €eKTPOHHBIMW.

2. Ky3bMHKUHa, 0. . BpeHOo-MeHeOoXMEHT
yyebHoe nocobue /O.I. KyabmMmuHa. —~Mocksa : PAOP

MHOPA-M, 2022. - 176 c. - (Bbicwee o6pa3oBaHMUE:
BakanaspwuarT). - DOI: https://doi.org/ 10.12737/21301. - OBC
ZNANITUM. com. - URL: https://znanium. com/catalog/product/1856552 (parTa
obpaweHunsa: 05042022). - TeKCT : 3N€KTPOHHBIA .

3. Ctapos, C. A. YnpaBneHue 6peHOaMM
yuebHuUuk / C. A. CtapoB; CaHkT- NeTepbyprckKkuwu
rocynapcTBEeHHB R YyHUBepCUTET. - 4-e m3an.,
nepepab. - CaHkT- [leTepbypr : Uan-Bo C.-lleTepb.
YyH-Ta, 2021. - 557 C. - 9bC ZNANTUM. com. - URL:
https://znanium. com/catalog/product/1840353 (haTa obpaweHunsa:
05.04.2022). - TeKCT : 3N€@KTPOHHBIMN .

JdonmonHureabHas

2 Pexomenmyercs BimtovaTh B criucku m3nanus u3 DbC u He Gosee 15 meyaTHBIX H3IaHUH.
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4. KapnoBa, C.B. PeknamMmHoe 0eno: YyY4YeObHUK ¢
npakKTUMKymM ana Bys3oB / C.B.KapnoBa. - 2-e wu3a.,
nepepab6b. u pon. — MockBa : U3pnpaTtTenbcTBO KOpanr,
2022. - 431 C. - (Boicwee o6bpa3oBaHUeE). -
O6bpasoBaTtTenbHaa nnaTtdhopma HWpant [canT]. - URL:

https://urait. ru/bcode/488829 (pa T a o6bpaweHwuna: 05042022). -
TeKCcCT : 921 eKTPOHHBIW.

5. MapKkKeTUHTIOBGbIE KOMMYHMWUKALMUMKU: yyebHMUEK
na 6akanaspoB / OOH. Xunbuosa, O.A. ApTemMbeBa,
.M. AsapoBa [ u op.]l, PUHYHMUBepPpCUTET ;, Nopn pean.
.H. XunbuoBoun. —~-MockBa: UHentpKaTtano, 2020. - 360 c.

(BysoBcKu#M yuyebHMUEK). - TekcT :
HemocpeaACTBEHHB AR .

6. My 3bKaHT, B. J1. BpeHaounur. YnpaBneHue
6peHAOM : yyebHoe nocobwue / B.J. My3bkaHT. -
Mocksa : PMOP : MUHOPA-M, 2021. - 316 c¢c. - (Bbicuwee
obpas3oBaHue: bBakanaspuaTt; A36yKa peKknhammbl). -
DOI: https://doi.org/10.12737/2142. - 9bC ZNANIUM. com. - URL:
https://znanium. com/catalog/product/1239252 (parTa obpaweHua:
05.04.2022). - TeKCT : 31€KTPOHHBIH .

1. UepHaAaTOHM, J1. BpeHaowWHT. Kak co3paTthb
MOWHBIK 6GpeHOg | yyebHMUK ONA CTYNLEeHTOB BY30B,
obyyvyawwmnxc a no cneuMmanbHOCTAM 080111
fMapkeTuHTr» 080300 «<Kommepuuay 070801 «<Pexknamad /
Jllecnn ne YepHaToHun, Manbkonbm MakJoHanbn
npen. U nep. ¢ aHrn. b.J. EpémMuuna. - MockBa
RHUTHWU-OAHA, 2017. - 559 c. - (BapybexXHbW YUY€ OHUK). -
O B C ZNANIUM.com. - URL: https://znanium. com/catalog/product/1039965 (4o a T a
ob6paweHna: 05042022). - TeKCT : 39NEeKTPOHHBLIMN.

8. llapkoB, O n. MHTerpumpoBaHHBbIE
KOMMYHUWUKaUUMWU: peKknawmwa, naoénumek PUNEenwH 3,
6peHAMUHT | yyebHoe nocobue / ®. U WapkosB. - 2-e
m3an., ctTep. - MockBa :: M3paTenbCcCKO-TOpPproBas-
Kopnopauuva {Jawkos u K°» 2020. - 322 c. - 365 C ZNANIUM. com.
- URL: https://znanium. com/catalog/product/1093531 (maTa o6paweH”nsa:
05.04.2022). - TeKCT : 31€KTPOHHBIH .

F'ooOwm

6.2 IlepeueHnb pecypcoB HHGOPMALNHOHHO-TEIeKOMMYHUKANIMOHHOU ceTn « AHTepHETY.
Heobxo0umo oobasums mo, umo Heo6X00UMo 011 uzyvenus OUCYUNIUHbL

HarnuonaneHas aekrponHas oudnuorexa (HOB) www.rusneb.ru

ELibrary.ru Hayunast anexktponnas 6udiamoreka www.elibrary.ru

OnekrponHas oudnuorexa Grebennikon.ru www.grebennikon.ru

Bupeoteka y4ye b Hbl X dMNnbMOB CPeweHwned
(TeMaTuUuyecKune KoOnnekuwuu fMeHepaoXMeHTD),
fMapKeTHUHT. KomMmmepuwuasa. JlorncTtunkar,



http://www.grebennikon.ru/
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{(KpucnpyaneHUUa, {YnpaBneHwue nepcoHanomM,
{Mcuxonormua ynpaBsneHad http://eduvideo.online/

Web of Science http://apps. webofknowledge. com

ULndopoBowu apxus Hay4HblX XYPHanoB:
http://arch. neicon. ru/xmlui/

Annual Reviews

Cambridge University Press

The Institute of Physics (I0P) Publishing

Nature

Oxford University Press

Royal Society of Chemistry

SAGE Publications

Science

Taylor & Francis Group

6.3 TIIpodeccuoHanbHbIe 6a3bl AAHHBIX H HH(POPMANMOHHO-CIIPABOYHbIE CHCTEMBI
Joctyn k npodeccuonanbubiM 0a3am nanubix: https://liber.rsuh.ru/ru/bases

WudopmanroHHbIe CIIPaBOYHBIE CUCTEMBI:
1. Koucynberanr [lmoc
2. Tapanr

7. MaTepua/jibHO-TeXHHYeCKOe obecrnedeHHne TUCHUTIIHHBI
Jns  obecnedyeHuss  JUCHMIUIMHBI — HUCIOJIB3YeTCs — MaTepuajbHO-TEXHHuYeckas  0Oa3a
00pa30BaTENFHOTO YUPESKICHUS: YUYeOHBIE ayAUTOPUH, OCHAIIEHHBIE KOMITBIOTEPOM U MPOEKTOPOM
JUIsl AEMOHCTPALUU Y4eOHBIX MAaTEpUAIIOB.
Ayautopun Ui TPOBEACHMS 3aHATHM JOJDKHBI OBbITh 000pYyJOBaHbl Y4eOHOM JOCKOM
(MHTepaKTUBHOW yuyeOHOW JOCKOW) M MHCTPYMEHTOM (MeJl WJIM MapKep) JUIsl HAHECEHUS PUCYHKOB,
CX€M M TEKCTa Ha JIOCKY.

CocraB nmporpaMMHOT0 00€CTICUeHHUS:
1. Windows
2. Microsoft Office

[TpodeccnonanbHbIEC TOTHOTEKCTOBBIE 0a3bl JaHHBIX:
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

orwdPE

WHudopmanoHHbIe CIIPABOYHBIE CUCTEMBI:
1. Koncynbrant [lmoc
2. Tapant

8. Obecneuenune 006pa3oBaTeJLHOrO MpoIecca IJisl JHUI ¢ OrPAHUYEHHBIMH BO3MOKHOCTAMH
310PpOBb{ U HHBAJIUA0B

B xome peanuzanuu IUCUMIUIMHBIL HKCIOJB3YIOTCS CIEAYIOIIHUE JAOMOJHUTENBHBIE METOJbI
o0yd4eHus, TEKYIIEro KOHTPOJISA YCIIEBAEMOCTH W TMPOMEKYTOYHOM aTTecTalluh OOydYaroIIuXCs B
3aBUCHMOCTH OT UX WHIUBUAYAIbHBIX OCOOEHHOCTEH:
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® Ui CJEMBIX M CIA0OBUIAIIUX: JIEKIUH O(QOPMIISIIOTCS B BHJIE AJIEKTPOHHOTO JOKYMEHTa,
JOCTYITHOTO C TIOMOIIbIO KOMITBIOTEPA CO CIIEHUAIU3UPOBAHHBIM TPOTPAMMHBIM 00€CIIEYCHUEM;
IIUCbMEHHBIE 3a/1aHUS BBINOJIHAIOTCA Ha KOMIBIOTEpE CO CIHELUAIN3UPOBAHHBIM IPOIPAMMHBIM
o0ecriedyeHneM WM MOTYT OBITh 3aMEHEHbl YCTHBIM OTBETOM; OOECIICYMBACTCS WHIMBHIYaJIbHOE
paBHOMepHOe ocBelieHue He MeHee 300 JtoKc; A BBINOJIHEHMS 3aJaHusl IPU HEOOXOAMMOCTH
IIPEIOCTABIIAECTCS YBEIMUMBAIOIIEE YCTPOMCTBO; BO3MOMKHO TAaKXKE€ HCIIOJIb30BAHUE COOCTBEHHBIX
YBEJIMYMBAIOLINX YCTPONCTB; NMCbMEHHBIE 3aJaHUs 0(OPMIIAIOTCS YBEIMYEHHBIM HIPU(TOM; SK3aMEH
1 3a4€T MPOBOASATCS B YCTHON (pOpME MIIH BBITIOJIHAIOTCS B MUCbMEHHOM (popMe Ha KOMIIBIOTEpE.

® Ul TIIyXUX M CIAOOCHBIIAIINX: JIEKIUU OQOPMIISIOTCS B BUJIE DJICKTPOHHOTO IOKYMEHTa,
au00  IpenocTaBiseTcss  3BYKOYCHJIMBAIOIIAS — ammapaTypa  HMHAMBUAYAJIBHOTO  IOJb30BaHHUS;
MUCHbMEHHBIC 3aJaHUs BBIMOTHSIOTCS HAa KOMIIBIOTEpPE B NMHUCHMEHHOW ¢opMme; dK3aMeH M 3a4ér
IIPOBOJIATCS B MUCBMEHHOM (hopMe Ha KOMIIbIOTEPE; BO3MOKHO IIPOBEIEHUE B (DOpME TECTUPOBAHMUS.

® Ul JIMLl C HapyLIEHUSMHU OINOPHO-JBUIATEILHOIO ammapara: JIEKUUU o(GOopMIISIIOTCS B BHJE
AJEKTPOHHOIO JOKYMEHTa, JOCTYIHOI'O C IIOMOIIBI0 KOMIBIOTEPA CO CIEHUAIM3UPOBAHHBIM
IIPOrpaMMHBIM ~ OOecleYeHHeM; IHCbMEHHbIC 3a/laHUsl  BBIOJHSIOTCS Ha KOMIIBIOTEPE CO
CIELMATM3UPOBAHHBIM MPOTPAMMHBIM 00ecrieueHHEeM; K3aMeH U 3a4€T MPOBOIATCA B YCTHOU (opme
WJIH BBINOJIHAIOTCS B IUCbMEHHOM (popMe Ha KoMIbroTepe.

[Ipu HEOOXOIMMOCTH MPENyCMaTPUBACTCS YBEIMUEHUE BPEMEHHU ISl TIOATOTOBKU OTBETA.

[Iponienypa npoBeneHUs MPOMEKYTOYHOM aTrTecTalMy JUid OOy4aroIUXCsl YCTaHABIMBAETCS C
Y4ETOM MX MHIUBHIYATBHBIX NMCUX0(U3ndecKnx ocobeHHocteil. [IpomMexxyTouHast arrecTaust MOXKeT
IIPOBOAMTHCS B HECKOJIBKO 3TAIOB.

[Ipn npoBeaeHMM MpoLELYphl OLIEHUBAaHUS pPE3yIbTaTOB OOY4YEHUsI MpPEayCMaTpuBaeTCs
UCIOJIb30BaHNE TEXHUYECKUX CPEACTB, HEOOXOJUMBIX B CBSA3M C MHAMBUIYAJIbHBIMU OCOOCHHOCTSIMU
oOydJaromuxcsi. OTH CpeACTBA MOTYT OBITh MPEJOCTABICHBl YHUBEPCHUTETOM, WIM MOTYT
HCIOJIb30BaThCs COOCTBEHHBIE TEXHUUECKUE CPEICTBA.

[IpoBenenue npoueaypsl OLEHUBAHUS PE3yIbTaTOB OOYYEHMsI JOMYCKAETCsl C MCIOJIb30BAHUEM
JMCTAaHIIMOHHBIX 00pa30BaTeIbHbIX TEXHOJIOIHH.

ObecneunBaercs A0CTYNn K HHGOPMAIMOHHBIM W OuOmmorpaduyeckuM pecypcam B CETH
WuTepHer [uist Kax0ro odydaronierocs B opMax, alaiTUPOBAHHBIX K OTPAHUYEHUSAM UX 370POBbS U
BOCHPHUATHS UH(OPMALIUU:

eIl CJENbIX M CIA0OBUIALIMX: B IEYaTHOM ¢opMme yBelWdeHHBbIM MpudroMm, B (opme
3JIEKTPOHHOIO IOKyMEHTa, B (hopMme aynuodaiina.

® JUUIs TIIyXUX U CIIa0OCIBIIAIUX: B IeYaTHON Gopme, B POpMe JIEKTPOHHOTO JOKYMEHTA.

® /1151 00YYaIOLINXCSl C HApYIIEHUsIMU OIOPHO-ABUraTeIbHOIO anmnapara: B IeyaTHoi gopme, B
(dhopme 2IEeKTPOHHOTO JOKYMEHTa, B (popme aynuodaiina.

VY4yebHble ayTUTOPUM A BCEX BHUJOB KOHTAKTHOM M CaMOCTOATENbHOM paboThl, HaydHas
OuOIMOTEeKa W HHBIE TMOMEIICHUsI JUIsi OOy4YeHMsI OCHAIllEHbl CHEIUAIbHBIM O0OpYJIOBaHUEM U
yueOHBIMU MECTaMU C TEXHUYECKUMHU CPEACTBAMU O0YyUEHUSI:

® IS CIENbIX U CIa0OBUISIIUX: YCTPOUCTBOM Il CKAHUPOBAHUS U UTeHHs ¢ Kamepoil SARA
CE; nucnneem bpaiing PAC Mate 20; npunrepom bpaitnig EmBraille ViewPlus;

o I TIYXUX M cJHaboCiblIIaluX: aBTOMaTU3UPOBAHHBIM pabOYUM MECTOM Ul JIIOJEH C
HapylLIeHUEM CiIyXa U c1a00CIHbIIIalINX; aKyCTUYECKUI YCUIIUTEIb U KOJIOHKH;

e il OOydarolIUXCsl C HapyLIEHUSIMH OIOPHO-JBUTaTeNIbHOTO ammnapaTta: MepeaBUKHBIMU,
peryinupyeMbIMu  dproHomudeckumu napramMu CH-1; KOMIBIOTEPHON TEXHUKOH €O CHELMAIbHBIM
MIPOrpaMMHBIM 00ecTIeYeHUEM.

9. MeToanueckue MaTepUuaJIbl

9.1 Mnanbl ceMUHAPCKUX/ MPAKTHYECKHUX/ JIA0OPATOPHBIX 3aHATHIT

Tema 1. CymHoCTb, aTpHOYTHI M HEHHOCTH OpeHjaa
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Bomnpocsl 1u1st 00Cy:KIeHus:

1. CpaBHuTenbHBIH aHANM3 POCCUICKOM, 3amagHOd W a3marckod Mojaeneil OpeHAuHTra,
[IPEUMYIIIECTBA U HETOCTATKH.

2. Ponu OpeHauHra B KOMIIAHWU B MAPKETHHIOBBIX KOHIENIMAX X XI Beka.

Tema 2. DBoJIIOLIHOHHOE Pa3BUTHE KOOPEH/IMHIa

Bonpocs! 1151 00CyKIeHUsI:
1. KoHuemnius Mo3uIMOHUPOBAHUS U peno3unmonupoBanus Jx Tpayra.
2. Konnenmus He3puMbIx IieHHOCTEH Opena M. lleppunrrona.
3. AKIMOHEpHas EHHOCTh OpeH/1a M BOCIIpUHUMAaeMasi IIOTpeOuTeIeM IICHHOCTh OpeH ia.
4. ®opmupoBaHUE IICHHOCTH OpeH .
5. Huaukatopbl BOCIPUHUMAEMOW IEHHOCTH: BOCIIPHHIMAEMOE Ka4eCTBO, OTHOIIICHHE K
OpeHy, N3BECTHOCTh OpeH/Ia, TOSITEHOCTh OpPEeHITY.

Tema 3. TexHoJiorusi co3aanue Gpenjaa
Bonpocsl 1151 00cy:Kk1eHus:

1. KitoueBbie pemenust B 001actu OpeHIuHra.

2. Mopenu co3nanusi OpeHI0B:

3. 51, S-brands ctparernueckas moxaens JI.UepHaroHu.

4. OCHOBHBIE TIOXOJIbI K HHTEPIIPETAIUU UICHTUIHOCTH Openaa JI. Aakepa, . DmiByna,
T. I'spa 1 B.H. Jlomuu#na.

5. Bpenn kak 4acTh KOPIIOPATUBHOM KYJIBTYPBI.

6. Poins 6pennia B popMHUpOBaHUH KOPIIOPATUBHON KYJIBTYPHI.

7. BnusiHue kayecTBeHHOU pa3pabOTKH KpeaTHBHOTO Opuda Ha pe3yIbTaThl PEeKJIaMHOM
KaMIIaHUH.

Tema 4. Anaau3 Openjaa
Bonpocsl 1151 00cy:Kk1eHus:

1. Konnenmus JI.YUepnaronu «OT BuaeHUs: OpeHIa K OIIEHKE OpeHIay.

2. MeTobl aHaNM3a U OLEHKU KaluTana/CTOMMOCTH OpPEeH IOB.

3. CrpykrypHO-byHKIHOHATBHBIN. CpaBHUTENbHBINH aHanu3. Konrent- anamu3. SWOT
a"amu3. [{ludposas OpeHn-aHaIUTHKA.

4. Ananu3 OpeH/I0B KOMMaHWUM, mapTuil u auaepoB. CpaBHUTENbHBIN aHanU3 Mozenel
openna Poccuu, EC, CIIIA.

o. AKTyanbHbl€ OJIUTHYECKHUE TPOOIIEMBI, CBSI3aHHBIE C OPEHIMHTOM.

6. CoBpeMeHHbIE pelIeHUs] 1 OCHOBHbIE (POPMBI MOAaYM MaTepuana, HOJX0/bl K PELICHUIO

3aaa4 CO3JaHusd KOMMYHUKAIMHU MCXKIAY OpraHaMu FOCy,I[ﬂpCTBCHHOﬁ BJIaCTU W YIPaBJICHUA U
rpa’xIaHCKUM O6H.[CCTBOM.

Tema 5: Ynpasienue Openaamu
Bonpocs! 1151 00cyKI1eHus:

1. Konnenuus K.Kemnepa «Crpaternueckuil OpeHI-MEHEIKMEHT: CO3JjaHHe, OLlEHKa U
YIPaBJIEHUE MAPOUYHBIM KaITUTAIOM.

2. Konnenuus J[.Iynetia, b.bapuca «Ctpaternueckue OpeHA-KOMMYHUKAIIMOHHBIE
KaMITaHUW».

3. PazpaGoTka crparernu mpOABIKEHUS OpeHJa: SMOIMOHAIBHBIE XapaKTePUCTHKH
OpeHna; CUCTEMY KOMMYHHKAIUU c ayJIuTOpue; KaHaJbl cObITa IPOIYKTa;
MOJIUTHUKY IIEHOOOpa30BaHMsL; HAallpaBJIeHUE pa3BUTHs OpeHa Ha 3-5 Jer.

4. Merton Ilexkxama: onpeneneHne Jo0au pblHKa Ui MapKu | B 3aBUCMMOCTH OT IMOSIBJICHUS

HOBOM Mapku X.
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5. [Ipouenypa MUHUMM3AIMKU PUCKOB MPHU BBIBOJE HOBOM TOProBOH MapkH Ha PBHIHOK.
[Mapamgurma moTpeOUTENHCKOTO MOBEACHHUS.

Tema 6. IlepcoHaIbHBII OpeHIMHT
Bonpocel 1u1st 00cy:K1eHus:

1. Omnpenenenue 1eneil, o0cobeHHOCTEH U 3a71a4 JIMYHOTO OpeHa.

2. [Tepconundukarus OpeHpa.

3. Pacmipoctpanenue nnpopmaiiuu o OpeHe.

4, Konnenmus «A-6penny» T.IIutepca «IIpeBocxoacTBo B OU3HECE B AIIOXY pa3pyLICHUN»,
«IIpeBpatu ceds B OpeHa!»

5. JInuHble KauyecTBa CHEeMATUCTa KaKk OCHOBA TEXHOJIOTUU camoripe3eHTanuu. CTpyKTypa
JMYHOTO UMUJIXKA.

6. CornuanibHble acleKThl BOCIIPUATHS UMHJIKA. TEXHOIOTHs CaMOIPE3eHTALIUH.

7. CamMOMeHEKMEHT KaK COLMAIbHO- ICUXOJIOTHYECKAs! TEXHOJIOTUs (POPMUPOBAHUS U
YIpaBJIeHUS IEPCOHAIBHBIM OPEHIOM.

8. [lepconanbHOe MOPTHOINO KaK HHCTPYMEHT (POPMUPOBAHHS UMUIKA COBPEMEHHOTO

ClicouaJImucCTa.
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IIpunoxenune 1. AHHOTAITHSA
paboueii mporpaMMbl JUCIUITIHHBL

AHHOTAIIUS PABOYEN ITPOT'PAMMBI TUCIHUILIAHBI

Jucuunnuna «IlepcoHanbHblil OpeHIUMHT» peanu3yercss Ha (akyJIbTeTe peKjambl U CBSI3ed C
OO0IIECTBEHHOCTHIO Kaeapoil MenakoOMMYHUKAIUH.

Lenbro AMCUMILIUHBI sIBIISETCS (OPMUPOBAHKE MPEACTABICHUN O TEXHOJIOTUSIX (OPMHUpPOBAHUS
MEPCOHATBHOTO OPEHIMHTA B YCIOBHUIX COBPEMEHHOTO MEIMANPOCTPAHCTBA.

3aayu TUCHUIUINHBIL

M3yYEHHUE CYIIHOCTH U CTPYKTYPBI IIEPCOHAIBHOTO OpeHa;

orpeziesieHue MHCTPYMEHTOB (pOPMUPOBAHUS NIEPCOHAIBHOTO OpeH/a;

pa3BUTHE TPEACTABICHUH O pOMM NEPCOHANBHOTO OpeHna B  NpodecCHoHAITBHOM
CaMOONPEIEIICHUN.

JlucuuiuinHa HanpaBJieHa Ha (popMUpOBaHHE CIIETYIONMX KOMITETCHIIHHA:

VYK-4.2. CBo0OOJHO BOCIPUHUMAET, AHAIM3UPYET M KPUTUYECKH OILICHUBACT YCTHYK U
MMCBMEHHYI0 o0mIenpodeccnoHaIbHY0 HHGOPMAITUI0 HA PYCCKOM M HMHOCTPAaHHOM(BIX) si3bIKe(ax);
JEMOHCTPHUPYET HaBBIKM IEPEeBOJa C HHOCTPAHHOTO(BIX) HAa TOCYIAapCTBEHHBIN SI3bIK, a TaKXKe C
roCy/1apCTBEHHOI'0 HAa MHOCTPAHHBIH(bIE) A3BIK(1)

[IK -2.2. Ymeert onieHnBath 3¢ (HEeKTUBHOCTH KOMMYHHUKAIIMOHHBIX POTPaMM M MEPOTIPUSTUI

B pe3ynbrare ocBOE€HUS NUCHUIUIMHBI O0YUYaIOLIUICS TOJIKEH:

3HaTh:  OCHOBHbIE  MPHUHIMIIBI  CTPATeTMYECKOro  IUIAHMPOBAHHWS U peaau3aluu
KOMMYHUKAITMOHHBIX MPOTPAMM M MEPONPUITHI; OCHOBHBIE MOJEIIM PEUYEBOTO TMOBEICHHS; OCHOBBI
PEUEBBIX KAHPOB, aKTYaJbHBIX JJIs Y4eOHO-HAYYHOTO OOIICHHMS; CYIIHOCTh PEYEeBOr0 BO3JEHCTBUS,
€ro BUJIbI, JOPMBI U CPEJICTBA; TUITHI TEKCTOB, UX XapaKTEPUCTUKH.

YMmeTh: oneHuBaTh APPEKTUBHOCTH KOMMYHUKAIIMOHHBIX MPOrpaMM U MEPOIPUSTHUM;
WCIIOJIb30BaTh CTHJIMCTHUYECKHE BO3MOXKHOCTH PYCCKOTO SI3bIKA; MPOAYLUPOBATh TEKCTHI B YCTHOU U
MUCBMEHHOW (opMe; aHATU3UPOBATh U KPUTUYECKU OI[CHUBATh TEKCThI, HAXOAUThH SI3bIKOBBIC OIITHOKH
Y BBIOMPATh CIIOCOOBI MX YCTPAHEHHS; ONPEACIATh BO3MOXXHOCTH TIOBBIIIICHHSI COOCTBEHHOTO YPOBHSI
peYeBOi KyJIbTYpHI.

Bnaners: HaBbikamMu pa3pabOTKM W peain3allid OCHOBHBIX HHCTPYMEHTOB MapKETUHTOBBIX
KOMMYHHKAIIMI: peKJIaMbl, CBsi3el C OOILIECTBEHHOCTHIO, JTUYHBIX MPOAAXK, AUPEKT-KOMMYHHUKAIUH,
CTUMYJIIPOBaHUsSI  COBITA; HaBBIKAMH PabOTBI C YCTHOM W MHChbMEHHOW uWH)OpMaluen
JUHTBUCTUYECKOM U 00menpodeccHoHanbHOM HAmpaBIEHHOCTH; HAaBbIKAMH KOMMYHUKAllUd B
pa3IUUHBIX ~ CUTyalusix  oOmeHus, obOecneunBaromUMU  A(P(PEKTUBHOCTh  COIHAIBHBIX U
npo(hecCHOHANBPHBIX KOHTAaKTOB; MpPUEMaMHU CO3[aHHS YCTHBIX M MHUCHMEHHBIX TEKCTOB Pa3IUYHBIX
YKaHPOB B Ipolecce yueOHO-HAYYHOTO OOIIEHMS.

[To mucrumnnHe TpeaycMOTpEeHa MPOMEXKYTOUHAs aTTecTalus B (hopMe 3aueTa ¢ OI[EHKOM.

OO61ast TpyA0€MKOCTh OCBOEHHS! TUCLUUIUIMHBI COCTABIISIET 3 3aU€THBIE €UHUIIBL.
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ABSTRACT OF THE WORK PROGRAM OF THE DISCIPLINE

The discipline "Personal branding” is implemented at the Faculty of Advertising and Public
Relations by the Department of Media Communications. The purpose of the discipline is to form ideas
about the technologies of personal branding formation in the conditions of modern media space.
Objectives of the discipline: the study of the essence and structure of a personal brand; identification of
personal brand formation tools; the development of ideas about the role of a personal brand in
professional self-determination.

The discipline is aimed at the formation of the following competencies: CC-4.2. Freely
perceives, analyzes and critically evaluates oral and written general professional information in
Russian and a foreign language(s); demonstrates translation skills from a foreign language(s) into the
state language, as well as from the state into a foreign language(s) PC -2.2. Is able to evaluate the
effectiveness of communication programs and activities

As a result of mastering the discipline, students

To know: the basic principles of strategic planning and implementation of communication
programs and activities; the main models of speech behavior; the basics of speech genres relevant for
educational and scientific communication; the essence of speech influence, its types, forms and means;
types of texts, their characteristics.

Be able to: evaluate the effectiveness of communication programs and activities; use the stylistic
possibilities of the Russian language; produce texts in oral and written form; analyze and critically
evaluate texts; find language errors and choose ways to eliminate them; identify opportunities to
improve one's own level of speech culture.

Possess: skills in developing and implementing the main tools of marketing communications:
advertising, public relations, personal sales, direct communications, sales promotion; skills in working
with oral and written information of a linguistic and general professional orientation; communication
skills in wvarious communication situations, ensuring ensuring the effectiveness of social and
professional contacts; techniques for creating oral and written texts of various genres in the process of
educational and scientific communication.

The discipline provides for intermediate certification in the form of a credit with an assessment.

The total labor intensity of mastering the discipline is 3 credits.



